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[bookmark: _GoBack]This particular sales pitch is made by Mike Robb and Tom Osborne (BEER BLIZZARD, 2018). The two individuals from Pittsburg have a very cool idea of keeping beverages cool. This is dining through the use of a frozen plastic disc, and according to the findings, it’s able to maintain the cold state for 21 minutes (BEER BLIZZARD, 2018). The Beer Blizzard is generally a reusable ice cube that happens to be shaped like the bottom of the beer can. The beer blizzard company has an official website www.Beerblizzard.com.The beer blizzard company uses several strategies in their bid to entice the masses (BEER BLIZZARD, 2018). This is done through the use of a very catchy name and logo which are owned by the Cold Can innovations, LLC.
The beer blizzard has a very interesting commercial used in the advertisement process (BEER BLIZZARD, 2018). The promotional video employs the use of various promotional materials. They have branded shirts with the name beer blizzard (BEER BLIZZARD, 2018).The company logo appears in different styles as it easily customized. The beer blizzard has invested in their trademark name, which also appears in branded frames. There are two offers after their presentation by Mark Cuban and Lori Greiner, who seem interested in this product (BEER BLIZZARD, 2018). Mark Cuban manages to win with an offer of $100,000 at a stake of 25%. Lori Greiner fails even though her offer was $100,000 at a stake of 20%. The question revolve around the ability of the beer blizzard to keep beer cold (BEER BLIZZARD, 2018). The time frame in which the beer blizzard keeps beer cold is a question imposed in this case. Another question entails the use of the insulator without the beer blizzard to check on the impact of the beer blizzard (BEER BLIZZARD, 2018). The issue of the pattern patent arises, and there is clear elaboration for the same. Another issue is whether the beer blizzard works in all soft drinks and the disadvantage of naming the product beer blizzard. The issue of product review on their website is also questioned to analyze the consumer response to the product (BEER BLIZZARD, 2018). The sharks also enquire whether the duo has approached any beer-making companies in a bid to incorporate the beer company logos in their product (BEER BLIZZARD, 2018). The issue of the investment money needed appears as they are tasked to explain the purpose of the money. 
The outcome of the sales pitch ends with the duo accepting the offer from Mark Cuban, who makes an offer of $100,000 at the stake of 25% (Peters & Shepherd, 2017). The argument by the Sharks about this particular product appears quite genuine as they delve in the pros and cons of the product. The time factor is the area of contention in this case (Peters & Shepherd, 2017). However, the argument on the diversity of the commodity is in bad faith, considering that this is a unique product. The beer blizzard company has greatly employed the use of its logo in a different context. This is in a bid to attract their clientele, who are mainly beer users (Peters & Shepherd, 2017). Their website has a promotional video which reaches out to all through use its creative presentation. The promotional materials used by the company are quite effective, given that their sales records started rising after their first kick start (Peters & Shepherd, 2017). Based on the proved effectiveness of the product, I will willingly buy the product. This is considering that the product offers one the opportunity to take cold beverages, which is a plus for menthe information is used in this particular context is from https://www.youtube.com/watch?v=7aTo74200G8.
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